Deliverable Nr.

7

Title

Conference Proceedings: EU-EEU relations and external relationships with
China's Belt and Road Initiative: perceptions, practice and political risk

Typology

O Didactic materials O Virtual platform
O Learning tools O Website
O Specifically designed learning (O Database
products for primary and O CD-Rom/DVD
secondary schools W Books / e-Books
O Other (please specify):

Description

To disseminate and enhance the impact of the research project findings, Corvinus
University of Budapest will organise an international conference on EU-EEU relations
and external relationships with China's Belt and Road Initiative: perceptions, practice
and political risk (event nr. 5). In this context, Corvinus University will publish
conference proceedings online, putting together the contributions of the individual
speakers, who have to submit papers. Consequently, the proceedings will cover the
following topics.

EU-EEU relations

The Belt and Road Initiative

EU perspectives on EEU relations and the BRI

EEU perspectives on EU relations and the BRI

Chinese perspectives on EU-EEU relations

EU Country case studies: Austria, Germany, Hungary, Poland
EEU Country case studies: Armenia, Belarus, Kazakhstan, Russia
Mongolia Country case study

Political risk and the Belt and Road

LooNOUTAWNE

Impact

The conference proceedings provide the opportunity to disseminate the findings of
the research project and to include other academic and practitioner contributors to a
European academic audience as well as to policy and business audiences. The rise of
China and the global implementation of the Belt and Road Initiative is an increasingly
significant factor in international relations and economic interaction between the EU
and the EEU which has been under-examined but will be of wide interest. The media
and social media strategy will include widespread promotion and coverage of the
conference, including a media conference and on-going dissemination of the
conference proceedings through the project and partner websites, social media,
media op-eds and other channels.

Language

English (electronic)

N° of copies

N/A




